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Before We Get Started… 
•This webinar is being recorded and will 
be available within one week. 

•Make sure you have entered your pin to 
hear the audio. 

•Ask a question by typing it in the text box 
of the GoToWebinar Control Panel. 

•If you need additional assistance, raise 
your hand. 



1. Decide what your 
goals are



Some Ideas…

•Increase number of VITA clients
•Recruit volunteers
•Fundraise for your organization
•Reach more EITC recipients
•Increase supporters of your organization
•Get media coverage of your 
organization's accomplishments



2. Find out who your 
audience is



Reach More EITC Recipients

•Brookings 
Institution 
demographic 
data

http://www.brookings.edu/research/interactives/eitc



Facebook Ads



Facebook Ads



Facebook Insights



Twitter Audience Insights



3. Decide what social 
media sites to join



Facebook Demographics

•Over a billion active 
users a month

•Largest social 
network

•Good for connecting 
to EITC recipients 
and clients



Twitter Demographics
•About 215 million 
active users

•Great SEO 
(searchability from 
Google)

•Great news source 
and variety of 
information

•Good for connecting to 
partners and politicians

http://sproutsocial.com/insights/new-social-media-demographics/
http://sproutsocial.com/insights/new-social-media-demographics/


How Much Time Does Social 
Media Take?

•Facebook: 3 hours/week
•Twitter: 5 hours/week
•Blogging: 5-10 hours/week



4. Post consistently



How Often Should You Post?

•Facebook: 3-5 times a week (up to twice 
a day)

•Twitter: 2-4 times a day
•Blogging: at least once a week



5. Create and curate 
great content



Share Other Content

•About 80% of posts should be shared 
from other sources

•20% of posts should be original content



Content Ideas

•Weekly or monthly stats on how many 
VITA clients your organization has served

•“Top Ten” lists
•Stories from people who have benefitted 
from tax credits

•Volunteer appreciation and thank yous 
•Calls to action (i.e. donations, volunteers, 
or space)

•Images









Do

•Be yourself
•Get 
creative

•Inform your 
followers

•Keep it 
short



From a “Don’t”…

•Use too many 
hashtags in posts

•Use abbreviations
•Make posts too 
long

•Post stats or facts 
without linking to 
a source



…to a “Do”

•Use too many 
hashtags in posts

•Use abbreviations
•Make posts too 
long

•Post stats or facts 
without linking to 
a source



6. Make it visual



Oxfam International (@Oxfam)





Human Rights Campaign (@HRC)





Planned Parenthood



7. Make it a conversation



1.Be responsive!
2.Ask questions
3.Don’t just use social media to make 

announcements
4.Mix it up

Do’s and Don’ts



Taco Bell



8. Use calendars



Editorial Calendar



Take Advantage of Important Dates





9. Track your results



10. Take chances and 
have fun!





Questions?



Stay Connected

• Website: www.eitcoutreach.org

• Blog: www.eitcoutreach.org/blog

• Facebook: www.facebook.com/getitbackcampaign

• Tax Credit Outreach News: http://eepurl.com/bo6ra5

• Email: eitcoutreach@cbpp.org

http://www.eitcoutreach.org/
http://www.eitcoutreach.org/category/blog
https://www.facebook.com/getitbackcampaign/
http://eepurl.com/bo6ra5
mailto:eitcoutreach@cbpp.org
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